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LI Review Assessment: Chapter 10: Muitiple Choice Quiz

Name: Chapter 10: Multiple Choice Quiz
Status : Completed
Score: 20 out of 20 points

Instructions: Answer the following question(s).

Question 1 1 of 1 points

Pampers introduced a special diaper called "Pampers Swimmers" that babies can wear when
they swim. Are Swimmers considered fo be a new product?

'%j Selected Answer:  Yes, additions to the product line are new products.
Correct Answer:  Yes, additions to the product line are new products.
Feedback: Correct. An addition to the existing product line is considered a new product by
marketers.

Question 2 1 of 1 points

The artificial sweetener NutraSweet (aspartame), when first introduced, was a new-to-the-world
product--a method of sweetening products with few calories and no bad aftertaste. This type of

new product would be classified a:
(@ Selected Answer: ' discontinuous innovation
Correct Answer: ./ discontinuous innovation

Feedback: Correct. New-to-the-world products, where the product category itself is new, are
also called discontinuous innovations.

Question 3 1 of 1 points
For years, the Munsing brand of clothing has targeted 40-something male consumers. Today,
.Qf through its implementation of a strategy, it targets both the fashion-conscious male

and female consumers in their 20s under a new line called Original Penguin.
% Selected Answer:  repositioning

Correct Answer: / repositioning

Feedback: Correct. One way to create innovative products is to target new markets through
repositioning.

Question 4 1 of 1 points

According to Hallmark's research, 75 percent of pet owners give Christmas presents to their

pets, and 40 percent celebrate their pets' birthdays. When Hallmark announced the addition of
117 new greeting cards for pets, it was a(n):

Selected Answer:  addition to an existing product line

Correct Answer: ./ addition to an existing product line
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Question 5 1 of 1 points
Arm & Hammer broke a 150-year tradition with its baking soda packaging when it introduced a
new plastic shaker. In terms of innovation, this would be classified as a(n):
(%j Selected Answer:  revision to existing products
Correct Answer:  revision to existing products

Feedback: Correct.

Question 6 1 of 1 points

A buyer for a large department store chain came into a meeting and announced, "Purple is the
new pink. Purple has a universal feminine appeal and is ideal for women who want to exhibit
subtle sexiness in their lives. How do we add purple to our fall collections?” With this statement,
the buyer is suggesting the group at the meeting engage in:

% Selected Answer: / idea generation
Correct Answer:  idea generation

Feedback: Correct. The first step in the process is the development of a new products
strategy that will set the stage for the other steps (even idea generation).

Question 7 1 of 1 points

The same manufacturer produces Hanes, Playtex, and Bali clothing for women. This
manufacturer assembled a group of nine regular customers and asked them to discuss what
they like and do not like about its current product line for full-figured women and to suggest new
product ideas, such as jewelry, wide shoes, and belts. The manufacturer used a research

technique called a:

Selected Answer: ~ focus group
Correct Answer: / focus group

Feedback: Correct. Focus groups are one tool used in the idea generation step.

Question 8 1 of 1 points

Scientists at a southeastern university have learned that sunlight heats the soil to different
temperatures when the light is passed through different colors of material. Furthermore, different
crops grow better when their soil is maintained at different temperatures. These scientists have
engaged in:

% Selected Answer: /' basic research
Correct Answer: ./ basic research

Feedback: Correct. This is basic research because the scientists have discovered a new way
to influence growth. It is not applied research because they have not tried to
discover how farmers and gardeners can make use of this research.

Question 9 1 of 1 points
Demeter is a fragrance company that is know for manufacturing unique perfumes that smell like
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some positive event in their lives. The company has decided to develop a perfume that smells

like Play-Doh. Before any prototype had been created, researchers presented the perfume idea
(g{] to groups of consumers for evaluation. This stage of new product development is called:

Selected Answer: / concept testing
Correct Answer: ./ concept testing

Feedback: Correct. Concept testing allows consumers fo express opinions about a product
before a prototype is developed.

Question 10 1 of 1 points

As Shire Pharmaceuticals continued the development of its new product idea, a patch for
ADHD kids, a group was assigned the task of estimating preliminary demand for the product,
costs, sales, and future profitability. This is the stage in product development.

% Selected Answer: « business analysis

Correct Answer:  business analysis
Feedback: Correct. In the business analysis stage of new product development, preliminary
demand, cost, sales, and profitability estimates are made.

Question 11 1 of 1 points

A Swiss podiatrist listened to his female patients complain about the painful effects of wearing

high-heeled shoes. As a result, he and an industrial designer developed MBT, a walking shoe

with a convex sole that allows the wearer to rock back and forth, stretching the muscles in the

calves and feet. To the new shoes, the product's developers decided to only

distributed MBT footwear at retail stores in New York City and Beverly Hills to gauge how
% consumers responded to the product.

Selected Answer: ~ test market

Correct Answer: ./ test market

Feedback: Correct. Test marketing is a limited introduction of a product and a marketing
program to determine the reactions of potential customers in a market situation.

Question 12 1 of 1 points
In the long run, products fail because of a poor match between:
Selected Answer: / product characteristics and consumer needs
% Correct Answer: ./ product characteristics and consumer needs
Feedback: Correct. The most important factor in successful new-product introduction is a
good match between product and market needs.

Question 13 1 of 1 points

Companies that have had great success in faunching new products more than likely have ail of
the following characteristics EXCEPT:

(@ Selected Answer:  a production orientation

Correct Answer:  a production orientation
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Question 14

2

1 of 1 points
In the "think global, act local" strategy, companies would:

Selected Answer: « give country managers autonomy in new-product development

Correct Answer:  give country managers autonomy in new-product development

Feedback: Correct. In "think global, act local,”" the company's subsidiaries have full control
of the business.

Question 15

Question 16

Question 17

21

Question 18

1 of 1 points
When Gina complained that there were not enough hours in the day to accomplish everything

she needed to do, Becca told her about a company called 25th
Hour that provides personal assistants to run errands for a charge of $17 per hour. The
personal assistants will do everything from clean house to stand in line to buy tickets to pay a

parking fine--whatever can help the customer. Since Gina did not know such a service existed,
this product to her is a(n):

Selected Answer: / innovation

Correct Answer: ./ innovation

Feedback: Correct. Innovation is a product perceived as new by a potential adopter.

1 of 1 points
A company that manufactures natural products to aid people in relaxing has created Soothing

Soaks, a waterproof, soap-dish-size book, which explains how to make the most of a relaxing
bath. Which product characteristic would be most likely to influence its adoption rate?

Selected Answer: / compatibility

Correct Answer: / compatibility

Feedback: Correct. Because it is targeted to people looking for relaxation, compatibility is
most important.

1 of 1 points

Post and Kellogg's both manufacture breakfast cereals. Both products have been in the market
for nearly 100 years and spend much of their marketing budgets on short-term promotions to

steal market share from each other. Post and Kellogg's are in which stage of the product life
cycle?

Selected Answer: / maturity stage
Correct Answer:

v maturity stage

Feedback: Correct. The maturity stage is characterized by market saturation and heavy

promotion to battle the fierce competition.

1 of 1 points

B.F. Goodrich has been manufacturing and marketing automotive tires for over one hundred
years. It spends much of its marketing budget on short-term promotions aimed at stealing
market share from Goodyear, Dunlap, and other tire manufacturers. From this information, you

http://blackboard.keystone.edu/webapps/portal/ frameset.jsp?tab_id=_1_1

Page 4 of 5




[image: image5.jpg]‘ should know tires are in the stage of their product life cycle.
‘Eﬂ Selected Answer: ./ maturity

Correct Answer: v maturity

Feedback: Correct. See Exhibit 10.2.

Question 19 1 of 1 points

The market for athletic shoes is reaching saturation. Product lines are being extended as
marketers add new colors, lace styles, and shock absorbers to their existing product designs.
Marginal competitors have abandoned the market. Niche marketers have appeared like the
MBT brand of footwear with the convex sole and priced at $350 per pair. From this information
you know that as a product category, athletic shoes are in the stage of the product

% life cycle.

Selected Answer:  maturity
Correct Answer: / maturity

Feedback: Correct. The MBT example is similar to the Starbucks Coffee example in the
text. See also Exhibit 10.2.

Question 20 1 of 1 points
At what stage in the product life cycle are product line extensions generally launched?

Selected Answer: ./ maturity stage
Correct Answer:  maturity stage

Feedback: Correct. Sales usually peak during the maturity stage, so line extensions are
often used to "breathe life" into the brand before it's too late.

OK )
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